Anne Bray

Artist, nonconformist, cultural catalyst and advocate--Anne Bray has been delighting, enlightening and terrorizing Los Angeles for 20 years.  She is a public art-making, video-festival organizing and media art teaching impresaria.  Bray states, “In my artwork I place intimate images into public arenas or I manipulate public, often commercial, language into personal messages.  Through the video festival I set up forums for others to express in their own language.  And through teaching public and media arts, I let young people know these opportunities exist and give them the tools to make their own images.”

Anne Bray is from the East Coast, by way of London, Paris, Geneva, Osaka and a few others.  Says Bray, "I grew up in a large family and was trained to do social service in a Catholic setting.  Between 1977 and 1982, I lived in a commune, believed in collective processes, socialized with progressives and taught large classes.  Also during that period I regularly collaborated with other artists, city officials and community members to present public art events in Boston.  My media aversion had crystallized by that time from contrasting the detestable sound of TV, which had permeated my childhood home, with the stimulation of 8 years living away from television in college and Europe.  My political disagreements with the box, particularly mainstream news, were sharpened by work with my mentors, Aldo Tambellini and Antonio Muntadas, at Massachusetts Institute of Technology's Center for Advanced Visual Studies.

"In 1982, I arrived in socially disconnected Los Angeles where intimacy is experienced most frequently on the telephone or more recently on-line.  In response, I divided my practice in two: producing individual public art projects and administering such projects as portions of the LA Street Scene Festival, the LA Festival, Suzanne Lacy's Dark Madonna and others, particularly, since 1989, LA Freewaves.  That same year I began collaborating again, this time consistently with one artist, Molly Cleator.  Four years of working at the artist space Los Angeles Contemporary Exhibitions (1985 - 1989) taught me much about the media arts community and art administration.  My public-art approach directly influenced my programming.  The concerns of my own art projects, meanwhile, came to mandate the use of collective action."

One of the most respected voices in new media art and social awareness, Bray has co-opted gas stations, shopping malls, movie theaters, billboards, and department stores--transforming them into showcases for art.  "Each one comments on the media and its circumstances… personalized communication is my goal."  In these messages, veiled bodies, wheelchairs, limbs and archetypes intermingle with public media displays to insinuate consciousness into mainstream information channels.

In the past several decades Bray has conceived and produced public art projects and mixed-media installations worldwide, in venues that include: Santa Monica Museum of Art, Cité des Arts et Nouvelles Technologies de Montreal, the Civitella Ranieri Center in Umbria, Italy, Massachusetts Institute of Technology List Gallery, Highways Performance Space in Los Angeles, the NY Avant-Garde Festival, and in the middle of Times Square, NYC.

Bray's vision exceeds even her artistic reach.  She has also become a guide and instructor to a new generation of artists, teaching new genre arts at Claremont Graduate University and public art at the University of Southern California.

“Public art, independent video festivals and education are all about speaking one's mind in the face of powerful commercial structures and providing the space for others to do likewise, or at least begin strategizing to do the same.  With 3,000 ads in our face per day, with only 9% of the TV directors being women and with more extra-terrestrials on TV than Asians, Latinos and Native Americans combined, there is much missing in our public pictures and many false mirrors presented to us.  I fantasize about an artist-run TV channel to counteract the numbing but nerve-wracking reruns of stereotypes and to fill in some of the constant omissions."

Currently, Bray serves as Founding and Executive Director of LA Freewaves, a growing democracy of 65 arts organizations, 68 schools, 74 libraries, 32 cable stations, 35 programmers and over 2000 video makers.  The coalition produces a major festival every 2 years, an extensive follow-up tour, new media workshops and a web site.  LA Freewaves has shown experimental video and new-media works by over 2,000 artists, presenting attitudes, stories, facts, aesthetics and angles unseen in mass media.

Relentless, Bray's intensity seems to be increasing.  She has more exhibitions in the works, and 2002’s incarnation of LA Freewaves looks to be their largest festival yet.  For Bray the future is bright.  "Artists are producing new images, sounds and texts to offer us new understandings of the past and future, to assist us across our own mental borders.  During this era of the privatization of culture, I advocate vigilant protection of access to free-speech avenues and venues for the public.  Communication technology could be the antidote to the centralization of the entertainment industry into a handful of mega corporations.  Art could provide spiritual strength, physical presence, political voice, perceptual change, information exchange, community truths and financial force---the power of consciousness."
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For more information or to interview Anne Bray please contact Lynn Hasty at Green Galactic on 323-466-5141 or lynn@greengalactic.com.  Also, please watch www.freewaves.org.

